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S e l l  o n l i n e  
w i t h  y o u r  o w n  

E - c o m m e r c e  A p p

W H Y  D O  R E S T A U R A N T S  N E E D
T O  H A V E  T H E I R  O W N  
E -C O M M E R C E  S T O R E?

Ins ide your restaurant ,  you sel l  d ishes

and drinks for people to enjoy at  their

table .  Onl ine ,  you can sel l  that  as wel l

as goods and services for people to

enjoy even i f  they can ’t  make i t  into the

restaurant .  And you don ’t  need to

increase your costs to increase your

revenue ,  making eCommerce a win -win

for operators and guests a l ike .
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W H Y  P U T T I N G  Y O U R  
E -C O M M E R C E  S T O R E  
I N S I D E  M E S S E N G E R  
I S  T H E  B E S T  O P T I O N?

People today are using more devices to do

their  shopping ,  and they ’re using those

devices in  d ifferent  ways and for d ifferent

things .  So putt ing E -commerce store inside

Messenger is  the best  way to br idge that

gap and turn more of  these mobi le

prospects into paying customers .
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W h a t  a r e  t h e  b e n e f i t s  o f  h a v i n g  y o u r  o w n
r e s t a u r a n t  a n  E - c o m m e r c e  s t o r e  o r  a p p ?

Convenience for Diners

More Orders 

Market ing Opportunit ies 

No Commissions to Pay

Reduce Cost ly  Errors

Automation -  Great  Asset  of

Onl ine Ordering !  

In  short ,  onl ine ordering

include process automation ,

fewer mistakes ,  reduced

waste ,  and improved customer

sat isfact ion a l l  around .  Sounds

pretty  sweet ,  doesn ’t  i t?

H o w  t o  c r e a t e  y o u r
o w n  E - c o m m e r c e
A p p ?

Step 1 :  S ign up for Chathero

Step 2:  Choose the best  p lan for you

Step 3:  Get  a  domain name for your store

Step 4:  P ick your eCommerce template

Step 5:  Customize your eCommerce template

Step 6:  Add your products

Step 7:  Set  up payment methods

Step 8:  Sort  out  your shipping sett ings

Step 9:  Preview ,  test…  and publ ish your

onl ine store
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A u t o m a t e  O r d e r
T a k i n g  a n d  C u s t o m e r

S u p p o r t  w i t h  C h a t b o t

W H Y  D O  R E S T A U R A N T S  N E E D
T O  H A V E  T H E I R  O W N  C H A T B O T
I N  M E S S E N G E R?

Chatbots can help restaurants

simultaneously  improve customer

service (thereby driv ing more

customers to their  physical  businesses )

and a lso free up t ime for their  staff  to

spend improving their  actual  in -

restaurant experience .
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W H A T  A R E  T H E  B E N E F I T S  O F
H A V I N G  Y O U R  O W N  R E S T A U R A N T
C H A T B O T  I N  M E S S E N G E R?

 Chatbots essent ia l ly  change the way we

order ,  what is  most notable is  the fact  that

this  makes the ent ire ordering process

much easier and something that  is  more

l ikely  to  be repeated by the customers .

What makes th is  process extraordinary is

that  the chatbot  makes ordering a more

enjoyable process .
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A u t o m a t e  O r d e r  T a k i n g  a n d  C u s t o m e r
S u p p o r t  w i t h  C h a t b o t

 How convenient  would i t  be to use

a service just  by sending a

message .  .  I f  you are using a

messaging app then you don ’t  have

to switch to a  d ifferent  one to

order food .  You do i t  from your

messaging app by s imply  sending a

text  to  your favorite restaurant and

rest  is  handled by the chatbot

employed by the restaurant .

 A  chatbot  is  essent ia l ly  a  computer

program that  has information about

various aspects of  your business .  A

bot  can act  as a v irtual  agent which

can be used as a one -stop solut ion

for development ,  sa les ,  and support .

I t  g ives you the opt ion to scale your

business pretty  easi ly .  I t  can be

easi ly  modif ied according to your

requirements .

H o w  t o  c r e a t e
y o u r  M e s s e n g e r
C h a t b o t ?

Step 1 :  Have a Facebook

Account

Step 2:  Launch ChatHero

Step 3:  Bui ld  your f low

Step 4:  Connect Bot  to Your

Facebook Page

Step 5:  Test  Your Bot
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E s t a b l i s h  b r a n d
a w a r e n e s s  a n d  r e a c h
m o r e  c u s t o m e r s  w i t h

s o c i a l  m e d i a  m a r k e t i n g

W H Y  D O
R E S T A U R A N T S
N E E D  T O  D O
S O C I A L  M E D I A
M A R K E T I N G?

There are certain n iches where i t  may

make more sense to use socia l  media

within a  market ing strategy ,  l ike retai l

and art .  However ,  another n iche that

benef its  massively  from the onl ine

market ing world is  restaurants .
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In  fact ,  80%  of  consumers look onl ine

before going to a  restaurant for the f irst

t ime and 88%  wi l l  go the same day they d id

the search .  This  means that  people are very

inf luenced by onl ine reviews and the

information they f ind through restaurant

websites and socia l  channels .
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H o w  t o  o p t i m i z e  y o u r  s o c i a l  m e d i a ?

1 .  Take a Strategic Approach

You need to real ize that  socia l  media is  in

constant  f lux and change .  I t ’s a good idea

to develop socia l  media strategies so that

you can a lways make sure your socia l

media opt imizat ion strategy is  “cutt ing -

edge”  and on the pulse of  current trends .

I t ’s a lso important  to make sure you have

clear goals and expectat ions in  mind and

focus your efforts on socia l  media

platforms that  are most l ike ly  to  be

frequented by your targeted audience .

2.  Choose the Right  Keywords

Having the r ight  keywords is  an essent ia l

part  of  successful  socia l  media

opt imizat ion .  L ike SEO ,  keyword select ion

plays a key role in  gain ing traff ic  from your

audience ,  and you must know what topics ,

keywords ,  and hashtags your audience uses

to f ind information related to your industry .

Socia l  media opt imizat ion services are

designed to help you maximize your chances

of being found ,  and so h ir ing the services

of  a  socia l  media opt imizat ion company can

go a long way in  help ing you to understand

the r ight  keywords for your audience .

3.  Make a Winning Prof i le

Take the t ime to create a

complete prof i le  on every one of

your socia l  media accounts .  Many

businesses skip th is  step and

miss a valuable opportunity  to

give their  audience key

information about their  brand .

Make i t  easier for people to f ind

and recognize your brand with

basic prof i le  components l ike

prof i le  photos ,  b ios ,  and a

username that  matches your

brand .
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G e t  i n t o  t h e  f o r e f r o n t
o f  y o u r  c u s t o m e r ' s

m i n d s  w i t h  S M S
M a r k e t i n g

W H Y  D O  R E S T A U R A N T S  N E E D  T O  D O
S M S  M A R K E T I N G?

One of  the top industr ies hugely  benef it ing from
adopt ing mobi le  communicat ions is  hospita l i ty .
From restaurants ,  cafes ,  bars and caterers ;  text
messaging can help you engage with staff ,  dr ive
up loyalty  with ex ist ing patrons and so much
more –  a l l  with ease and affordabi l i ty .
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W H A T  A R E  T H E  B E N E F I T S  O F  S M S
M A R K E T I N G  F O R  Y O U R  R E S T A U R A N T/
F O O D  B U S I N E S S?

Send Lunch Specia ls .
Promote Specia l  Events and Offers to
Regulars .
Send Happy Hour Reminders to Workers Right
Before Quitt ing T ime .
Alert  Customers When Your Food Truck
Moves .
Text -Based Contests and Giveaways .

I f  you ’re a restaurant owner looking to take your
business to the next  level ,  read on –  and see 5
ways that  you can take advantage of  advanced
SMS market ing :
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H o w  t o  i m p l e m e n t  S M S  M a r k e t i n g  f o r  y o u r
f o o d  b u s i n e s s /  r e s t a u r a n t ?

Many restaurant managers and

owners disregard text  message

market ing a l l  together .  Then ,  there

are others who ’ve read the

compel l ing stat ist ics ,  understand

the impact ,  and make del ivering th is

kind of  promotional  communicat ion

to their  contacts and patrons top

prior ity .

1 .  Make Sure People Opt - In  to

Receive Texts From You

2.  Learn to Write Concise ,  Effect ive

Cal ls  to  Act ion

3.  Know Which Feel ings Lead to

Sales

4.  Use Relevant  Power Words to

Evoke Emotions

T h e
e f f e c t i v e n e s s  o f
S M S  m a r k e t i n g

Sending SMS onl ine has

become one of  the most

effect ive market ing p latforms

due to open rates of  98% ,

high conversion ,  and i ts

abi l i ty  to  boost  other

channels .
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N u r t u r e  m o r e
r e l a t i o n s h i p s  a n d  g e t

m o r e  r e p e a t  c u s t o m e r s
w i t h  E - m a i l  M a r k e t i n g

W H Y  D O  R E S T A U R A N T S  N E E D  T O  D O
E -M A I L  M A R K E T I N G?

Emai l  market ing can breathe fresh l i fe  into your
restaurant .  That ’s because i t  wi l l  g ive you a
signif icant  edge over your competit ion .  When
you have your customers ’  emai l  addresses ,  you
can keep them coming back to your restaurant
over and over again .  
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Y O U  D O  T H I S  B Y  S E N D I N G  E M A I L
C A M P A I G N S  T H A T :

Inc lude promotional  deals  l ike d iscounts
Inform customers about l ive events
Gather feedback about your customers ’
experience
Handle quest ions ,  concerns ,  or  problems
customers may have had
Display new recipes or meals your restaurant
is  working on
And so much more…

The point  is  that  emai l  market ing is  one of  the
only  channels that  g ives you direct  access to
your customer base .
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W h a t  a r e  t h e  b e n e f i t s  o f  E - m a i l  m a r k e t i n g
f o r  y o u r  r e s t a u r a n t /  f o o d  b u s i n e s s ?

Affordable

Easy to create

 Compared to tradit ional  market ing ,

emai l  market ing costs next  to

nothing .

Emai l  market ing is  easy to

implement ,  and i t  doesn ’t  require

large teams or lots of  technical

knowledge .

Easy test ing

Easy to share

 I t ’s incredib ly  easy to test  parts of

your emai ls  and opt imize them for

the best  ROI .

When you send an emai l ,  every

recip ient  can forward i t  to  someone

with the c l ick of  a  button ,  g iv ing you

a huge potent ia l  reach for new

customers .

5  W a y s  Y o u  C a n  B u i l d
a n  E m a i l  L i s t  f o r
Y o u r  R e s t a u r a n t

Create a contact  form .  As a

restaurant ,  your reservat ion

page is  considered your lead

generat ion hub .

Display appeal ing popups on

your website .

Ask customers to jo in  your

emai l  l ist .

Promote emai l -only  offers .

Create a referral  campaign .
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